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Disclaimer

GS1 seeks to minimise barriers to the adoption of its standards and guidelines by making the intellectual
property required to implement them available, to the greatest extent possible, on a royalty-free basis, or
when necessary, under a RAND licence. Such royalty-free and RAND licences are provided pursuant to the
GS1 IP Policy (available here: https://www.gsl.org/standards/ip), which governs the work of work group participants
who contribute to drafting standards and guidelines, including this document. In addition to licences, the GS1
IP Policy provides various benefits and obligations that apply to all implementers of GS1 standards and
guidelines, and all implementations of GS1 standards are subject to those terms.

Nevertheless, please note the possibility that an implementation of one or more features of this standard or
guideline may be the subject of a patent or other intellectual property right that is not covered by the licences
granted pursuant to the IP Policy. In addition, the licences granted under the IP Policy do not include the IP
rights or claims of third parties who were not participants in the corresponding standard development work
group.

Accordingly, GS1 recommends that any person or organisation developing an implementation of this standard
or guideline should determine whether any patents or other intellectual property may encompass such
implementation, and whether a licence under a patent or other IP right is needed. The implementer should
determine the potential need for licensing in view of the details of the specific implementation being designed
in consultation with that party's patent counsel.

The official versions of all GS1 standards and guidelines are provided as PDF files on GS1's online reference
directory (https://ref.gsl.org) (the "GS1 Reference"). Any other representations of standards or guidelines in any
other format (e.g., web pages) are provided for convenience and descriptive purposes only, and in the event
of a conflict, the GS1 Reference document shall govern.

THIS DOCUMENT IS PROVIDED “AS IS” WITH NO WARRANTIES WHATSOEVER, EXPRESS OR IMPLIED,
INCLUDING ANY WARRANTY OF MERCHANTABILITY, NONINFRINGEMENT, FITNESS FOR PARTICULAR
PURPOSE, ACCURACY OR COMPLETENESS, OR ANY WARRANTY OTHERWISE ARISING OUT OF THIS
DOCUMENT. GS1 disclaims all liability for any damages arising from any use or misuse of this document,
whether special, indirect, consequential, or compensatory damages, and including liability for infringement of
any intellectual property rights, relating to use of information in or reliance upon this document.

GS1 makes no commitment to update the information contained herein, and retains the right to make

changes to this document at any time, without notice. GS1® and the GS1 logo are registered trademarks of
GS1 AISBL.
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Business Domain View

Y

1.1 Introduction

Message Definition

The Purchase Conditions message expressing the official commitment between buyer and seller that
certain quantities of goods are to be delivered over a given period and at the stated price. In doing
so it sets the contractual conditions for the ordering and delivering of the goods and so details
specific terms and conditions that apply for a given period.

Principles

The Purchase Conditions does not intend to contain the totality of the contractual information, but to
provide the relevant data in order to be able to align key conditions in an automated way.

The Purchase Conditions message supports multiple scenarios:
m Fixed quantity and fixed period

= Fixed quantity and variable period

= Variable quantity and fixed period

2 Business Context
Industry All
Geopolitical Global
Product All
Process Plan
System Capabilities GS1 Standard
Official Constraints None

Release 3.7, Mar 2025, Ratified All contents copyright © GS1 Page 5 of 22
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3.1 Business Transaction — Purchase Conditions

Use Case Diagram

Business Transaction View

Purchase Conditions Purchase Conditions
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Use Case Description

Use Case ID

BTP8

Use Case Name

Purchase Conditions

Use Case Description

The Purchase Conditions sets the contractual conditions for the ordering and
delivering of the goods and so details specific terms and conditions that apply for a
given period. While both parties need to agree on Purchase Conditions data, it is
understood that only one party, i.e. the buyer or seller, will send the Purchase
Conditions message and that the information flow will be in one direction only in

order to ensure alignment.

Actors (Goal)

Buyer: to align Purchase Conditions with the seller.
Seller: to align Purchase Conditions with the buyer.

Performance Goals

Not Applicable

Preconditions

Integration agreement is in place
Item data are aligned

Post conditions

Purchase conditions are communicated

Scenario

Begin

The buyer generates the purchase conditions message

s when:

Continues with:

Step Actor Activity Step
#
1. Buyer Sends Purchase Conditions message to the Seller.

Release 3.7, Mar 2025, Ratified
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2. Seller Receives Purchase Conditions Message

Ends when: the seller has received the purchase conditions message

Alternative Scenario Step Actor Activity Step
#

1. Seller Sends Purchase Conditions message to the Buyer.

2. Buyer Receives Purchase Conditions Message

Related Requirements Not Applicable

Related Rules Not Applicable

Activity Diagram(s)
Not Applicable

Sequence Diagram(s)

Not Applicable

Release 3.7, Mar 2025, Ratified All contents copyright © GS1 Page 7 of 22
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4 Business Information View

4.1 Purchase Conditions

Class diagram

class PurchaseConditions/

+purchaseConditionsldentification

+accountingCurrencylnformation

0.1

«»
PurchaseConditionsLocationInformation

«»
PurchaseConditionsLineltem

Release 3.7, Mar 2025, Ratified All contents copyright © GS1 Page 8 of 22
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Purchase Conditions Business Message Standard (BMS)

The content of the PurchaseConditions class, its structure and component definitions can be accessed in the GS1 Navigator: Navigator link

Content

Attribute / Role

Datatype / Secondary

Multiplicity

Definition

Requirements

PurchaseConditions

class

The Purchase Conditions document provides the
ability to specify commercial conditions that will
apply to trade items/services shipped to and from
multiple locations using one business message.

conditions apply.

Association remitTo TransactionalParty 0..1 The party (account owner) that receives a payment
when such party is not the same as the seller.
Association taxRepresentative TransactionalParty 0..1 The party who is responsible for declaring the Value
Added Tax (VAT) on the sale of goods or services.
Association accountingCurrenc | CurrencyExchangeRat | 0..1 Contains information about the currency and
yInformation elnformation exchange rate that need to be applied during the
invoicing process, such as the calculation of taxes.
Association PurchaseConditionsLoc | 1..* Provides the location information for the Purchase
ationInformation Conditions.
Association buyer TransactionalParty 1..1 Identifies the party to which the products or
services are sold.
Association purchaseCondition | Ecom_EntityIdentificat | 1..1 The unique identification of the Purchase Conditions | WR 15-000314
sldentification ion document.
Association payer TransactionalParty 0..1 Identifies the Party which pays for products or
services to a seller.
Association seller TransactionalParty 1..1 Identifies the party which sells products or services
to a buyer.
Generalization EcomDocument Basic information about the content of the message WR 14-000110
including version number, creation date and time.
Association payee TransactionalParty 0..1 Identifies the credit party when other than the
beneficiary.
Attribute purchaseCondition | CurrencyCode 1..1 The currency in which all amounts in the document
sCurrencyCode are stated.
PurchaseConditionsLo Specifies a combination of one ship from and one
cationInformation ship to location to which the underlying purchase
conditions apply.
Association shipTo TransactionalParty 1..1 The Ship To location to which the purchase

Release 3.7, Mar 2025, Ratified
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Purchase Conditions Business Message Standard (BMS)

Content Attribute / Role Datatype / Secondary Multiplicity Definition Requirements
class
Association PurchaseConditionsLin | 1..* Specifies the commercial conditions for a specific
eltem trade item at the specified ship to and ship from
location.
Association shipFrom TransactionalParty 0..1 The Ship From location to which the purchase
conditions apply.
4.2 Purchase Conditions Line Item

Class Diagram

class PurchaseConditionsLineltem /

Ecom_Entityldentification

eCom Common Components::
Ecom_DocumentReference

«»
PurchaseConditionsLineltem

Ecom Tradeltemidentification

«»
eCom Common Components::
AllowanceCharge

eCom Common Components::
LeviedDutyFeeTax

Shared Common Components::
DateTimeRange

+effectivePeriod

0..1
+effectivePeriod

parentLineltemNumber :positivelnteger [0..1]
discrepancyTolerancePercentage :float [0..1]
packagingTypeCode :PackageTypeCode [0..1]
purchaseConditionsQuantity :Quantity [0..1]

+ avpList :Ecom_AttributeValuePairList [0..1]

+materialSpecification
oA + lineltemNumber :positivelnteger
o +
+
+
+
«association»
0..*
.1

eCom Common Components::
1 TransactionalTradeltem

«»
PurchaseConditionsCommitmentPeriod

0.*] + commitmentPeriodDuration :TimeMeasurement
+ purchaseConditionsCommitmentTypeCode :PurchaseConditionsCommitmentTypeCode

«»

PurchaseConditionsPricelnformation

i

0..

i

itemPriceExclusiveAllowancesCharges :Amount
itemPriceBaseQuantity :Quantity [0..1]

+purchaseConditionsQuantityRange
0.1

Shared Common Components::
QuantityRange

Release 3.7, Mar 2025, Ratified
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Report

The content of the PurchaseConditionsLineltem class, its structure and component definitions can be accessed in the GS1 Navigator: Navigator link

Content Attribute / Role Datatype / Secondary Multiplicity Definition Requirements
class
PurchaseConditionsLinel Specifies the commercial conditions for a specific
tem trade item.
Association LeviedDutyFeeTax 0..1 Specifies the taxes that will apply to the goods to be
purchased.
Association TransactionalTradelte 1..1 Identifies the trade item to which the purchase
m conditions apply.
Association AllowanceCharge 0..* Identifies any allowances and or charges to be
included in the purchase conditions.
Association effectivePeriod DateTimeRange 0..1 The period during which the purchase conditions
apply.
Association purchaseConditi | QuantityRange 0..1 The purchase quantity range (cumulative) that has
onsQuantityRan been agreed upon.
ge
Association PurchaseConditionsCo 0..* The hard production or delivery commitment that
mmitmentPeriod have been agreed by both parties for the trade item
to be purchased.
Association materialSpecific | Ecom_DocumentRefer | 0..1 References any additional product specifications to WR 15-000314
ation ence be included in the purchase conditions.
Association PurchaseConditionsPri 1..* Specifies the agreed price(s) that will apply to the
celnformation trade item to be purchased.
Attribute lineltemNumbe | positivelnteger 1..1 Provides the line number associated to the Purchase
r Conditions Line Item.

Release 3.7, Mar 2025, Ratified All contents copyright © GS1 Page 11 of 22


https://navigator.gs1.org/edi/class-details?name=PurchaseConditionsLineItem

Attribute / Role

Datatype / Secondary

Multiplicity

Purchase Conditions Business Message Standard (BMS)

Definition

Requirements

Content

discrepancyTole

class

Attribute float 0..1 Percentage that specifies the allowed margin
rancePercentag (positive or negative, relative to the specified
e purchase quantity) for which the purchase
conditions will still apply.
Attribute packagingType PackageTypeCode 0..1 Specifies the type of package in which the purchase
Code goods are to be delivered.
Attribute purchaseConditi | Quantity 0..1 The purchase quantity (cumulative) that has been
onsQuantity agreed upon.
Attribute parentLineltem positivelnteger 0..1 The number of line item containing information WR 14-000021
Number about the parent of the current item. It allows WR 14-000044
establishing hierarchical link between the two items.
Attribute avplList Ecom_AttributeValueP | 0..1 Temporary attributes introduced between minor WR 14-000110
airList versions.
PurchaseConditionsPrice Specifies the agreed price of a trade item and
Information optionally the quantity range for which the price is
valid.
Association QuantityRange 0..1 Defines the upper and lower purchase quantity
between which the specified price is valid.
Association effectivePeriod DateTimeRange 0..1 Provides the time frame for the price in the
purchase condition.
Attribute itemPriceExclusi | Amount 1.1 Specifies the agreed price.
veAllowancesCh
arges
Attribute itemPriceBaseQ | Quantity 0..1 Specifies the quantity in which the price is
uantity expressed. For example: item price = $10 per 1000
units.
PurchaseConditionsCom Specifies the length and type of the commitment
mitmentPeriod that will apply when communicating about goods
requirements for the specified trade item. Example:
For trade item A the first 5 days of the goods
requirements planning are always a hard
commitment.
Attribute commitmentPer | TimeMeasurement 1..1 Duration of the period in which the goods are

iodDuration

committed to be produced or delivered, expressed
in the number of time buckets. For example: 20
days.

Release 3.7, Mar 2025, Ratified
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Content Attribute / Role Datatype / Secondary Multiplicity Definition Requirements
class

Attribute purchaseConditi | PurchaseConditionsCo 1..1 Indicates whether the commitment refers to goods
onsCommitmen | mmitmentTypeCode to be produced or goods to be delivered.
tTypeCode

Release 3.7, Mar 2025, Ratified All contents copyright © GS1 Page 13 of 22
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4.3 Enumerations (message specific)
Not applicable

4.4 Code Lists

Class ‘ Codelist Referenced in

PurchaseConditions CurrencyCode https://navigator.gsl.org/edi/codelist-
details?&name=CurrencyCode

PurchaseConditionsCommitmen | PurchaseConditionsCommitmentTy | https://navigator.gsl.org/edi/codelist-

tPeriod peCode details?&name=PurchaseConditionsCommitmen
tTypeCode
PurchaseConditionsLineltem PackageTypeCode https://navigator.gsl.org/edi/codelist-

details?&name=PackageTypeCode

O Note: Refer to the GS1 Navigator (Navigator) for the code values.
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5.1

Purchase Conditions Business Message Standard (BMS)

Business Message Examples

Example

This is an example of a Purchase Conditions message. The message is sent out on February 9t 2011
at 11 AM. The message is identified with the unique identifier PC356987. The content owner is the
sending party, in this case the Buyer (5412345000013).

The gross requirements are sent by the Buyer (8712345678913) to the Seller (4098765000010).
The purchase conditions are for two delivery sites, X (Ship To 5412345000174) and Y (Ship To
5412345000228). There is only one shipping site, Z (Ship From 4098765000997).

Party Information

5412345000013 Buyer
4098765000010 Seller
4098765000997 Ship From Z
5412345000174 Ship to X
5412345000228 Shipto Y

For locations X and Z the following conditions have been agreed upon:

Trade Item A (GTIN 40987650000223):

= Agreement applies to 100.000 units

m Start date of agreement is February 18t 2011

= Discrepancy margin is 5%

= Committed period of delivery: a period of 5 days.

m Priceis€12,-

For locations Y and Z the following conditions have been agreed upon:

Trade Item A (GTIN 40987650000223):

= Agreement applies to 25.000 to 100.000 units

= Start date of agreement is February 18t 2011

m Priceis€ 0,135 for 0 to 50.000 units, € 0,125 for 50.000 units or more. The price will be expressed
per 100 units.

Message Example
A D o a o

PurchaseConditions

purchaseConditionsCurrencyCode EUR

Document
creationDateTime 2011-02-09T11:00:00
documentStatus ORIGINAL

EntityIdentification (+PurchaseConditionsIdentification)

entityIdentification PC356987

PartylIdentification (+contentOwner)

gln 5412345000013

TransactionalParty (+seller)

Release 3.7, Mar 2025, Ratified All contents copyright © GS1 Page 15 of 22
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Attribute ‘ Value

gln 4098765000010
TransactionalParty (+buyer)
gln 5412345000013
PurchaseConditionsLocationInformation
TransactionalParty (+shipTo)
gln 5412345000174
TransactionalParty (+shipFrom)
gln 4098765000997
PurchaseConditionsLineItem
lineltemNumber 1
discrepancyTolerancePercentage 5
purchaseConditionsQuantity 100000
DateTimeRange (+effectivePeriod)
beginDate 2011-02-18
TransactionalTradelItem
gtin 40987650000223
PurchaseConditionsPriceInformation
itemPriceExclusiveAllowancesCharges 12 EUR
PurchaseConditionsCommitmentPeriod
commitmentPeriodDuration 5 DAYS
purchaseConditionsCommitmentTypeCode DELIVERY
PurchaseConditionsLocationInformation
TransactionalParty (+shipTo)
gln 5412345000228
PurchaseConditionsLineItem
lineltemNumber 2
DateTimeRange (+effectivePeriod)
beginDate 2011-02-18
TransactionalTradeltem
gtin 40987650000223
PurchaseConditionsPriceInformation
itemPriceExclusiveAllowancesCharges 13.50 EUR
itemPriceBaseQuantity 100
QuantityRange
minimumQuantity 0
maximumQuantity 50000
PurchaseConditionsPriceInformation
itemPriceExclusiveAllowancesCharges 12.50 EUR
itemPriceBaseQuantity 100
QuantityRange
minimumQuantity 50000

All contents copyright © GS1
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Attribute ‘ Value

maximumQuantity 100000

QuantityRange (+purchaseconditionsQuantityRange)

maximumQuantity 25000
minimumQuantity 100000
6 Implementation Considerations

6.1 User Guide

The Functional User Guide contains more information about the structure and content of the
Purchase Conditions message: http://www.gs1.org/docs/ecom/xml/3/3.4/eCom-
Trade messages.html#PurchaseConditions

6.2 Message Specific Considerations
Not Applicable
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7.1

7.2

7.3

Purchase Conditions Business Message Standard (BMS)

Summary of Changes

Any change in the GS1 standards is done based on the Work Request (WR) submitted by the GS1
User Companies or Member Organisations. All Work Requests are documented in the Work Request
system available on the GS1 website: http://wr.gs1.0org. The system is accessible to registered
users. New visitors need to register first, to be able to access it. WRs can be searched by the
number referenced in tables below, see: Search Work Requests. The number starts with the two last
digits of the year when it was submitted, followed by the consecutive number within that year.

0 Note: WRs submitted earlier than February 2012 should be searched in Old Change Requests.

BMS Release 3.0

Change Associated CR Number

For BMS Release 3.0.0 09-000195
= allowance charge codelist updated.

= Remodelled to be in line with new MR3.0 modelling guidelines.
= Updated Reports and Class diagrams

= Updated the Business example/test data sections

= Added Architectural Principles section.

For BMS Release 3.0.0

= Added copyright R in GS1 logo

= Removed year reference in footer copyright statement
= Replaced section 10 with updated AG Principles

Not Applicable

BMS Release 3.1

No work requests. Indirect changes due to upgrade to new Shared and eCom Common libraries.

BMS Release 3.2

Change Associated
WR
Added Attribute Value Pair at the root, line item and sub line item levels 14-000110

class PurchaseConditions - maintenance view /

«root, »
PurchaseConditions

+ purchaseConditionsCurrencyCode :CurrencyCode

maintenance
Change: (Verified) 3.2 changed generalisation from Document to eComDocument class to include AVP (WR 14-110)

Release 3.7, Mar 2025, Ratified All contents copyright © GS1 Page 18 of 22
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Change Associated
WR
= Added Attribute Value Pair at the root, line item and sub line item levels (WR 14-110) | 14-000021
= Added a reference to parent line number to all Lineltem classes, to support 14-000044
hierarchical items (WRs 14-021 & 14-044
erarchical items (WRs 021 & 044) 14-000110
class PurchaseConditionsLineltem - maintenance view /
«»
PurchaseConditionsLineltem
+ lineltemNumber :positivelnteger
+ discrepancyTolerancePercentage :float [0..1]
+ packagingTypeCode :PackageTypeCode [0..1]
+ purchaseConditionsQuantity :Quantity [0..1]
+ parentLineltemNumber :positivelnteger [0..1]
+ «association» avpList :Ecom_AttributeValuePairList [0..1]
maintenance
Change: (Verified) 3.2 added +avpList (WR 14-110)
Change: (Verified) 3.2 added +parentLineltemNumber (WR 14-021 & 14-044)
7.4 BMS Release 3.3
Change Associated
WR
Created Ecom_Entityldentification class and changed association from the previous 15-000314
Entityldentification Make GS1
identification
class PurchaseConditions - maintenance view / keys
optional in
eCom GS1 Identification:: GS1 EDI
Ecom_Entityldentification XML
maintenance
Change: (New) 3.3 New class (WR 15-314)
+purchaseConditionsldentificatio/n‘\ 1.1
«root, »
PurchaseConditions
+ purchaseConditionsCurrencyCode :CurrencyCode
maintenance
Change: (Complete) 3.2 changed generalisation from Document to eComDocument class to include AVP (WR 14-110)
Change: (New) 3.3 changed association from Entityldentification to Ecom_Entityldentification (WR 15-314)
Created Ecom_DocumentReference class and changed association from the previous 15-000314
DocumentReference Make GS1
. % identification
eys
SEomiconMmonics i ic-om_E"mymen“"m“o" PuvchaseCcn«dluucnsLme\lem optional in
Change: (New)33addedrfg;er::g:smcumemurl(WR16-251) 0.1 lineltemNumber :positivelnteger GS1 EDI
change. (New) 3.3 New class (WR 15-314) : parentLineltemNumber :positivelnteger [0..1] XML

.
+

+ discrepancyTolerancePercentage -float [0..1]
+ packagingTypeCode :PackageTypeCode [0..1]
+ purchaseConditionsQuantity :Quantity [0..1]
«association»

+ avplist {Ecom_AtributeValuePairList [0..1]

maintenance
Change: (Complete) 3.2 added +avpList (WR 14-110)
Change: (Complete) 3.2 added +parent.
Change: (New) 3.3 changed

(WR 14-021 & 14-044)
named from D

to Ecom_D: (WR 15-314)
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7.6

7.7

7.8

7.9

9.1

Purchase Conditions Business Message Standard (BMS)
BMS Release 3.4

No work requests. Indirect changes due to upgrade to new Shared and eCom Common libraries.

BMS Release 3.5

No work requests. Indirect changes due to upgrade to new Shared and eCom Common libraries.

BMS Release 3.5.1

No work requests. Indirect changes due to upgrade to new Shared and eCom Common libraries.

BMS Release 3.6

No work requests. Indirect changes due to upgrade to new Shared and eCom Common libraries.

BMS Release 3.7

No work requests. Indirect changes due to upgrade to new Shared and eCom Common libraries.

Appendices

Not Applicable
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