
 

 

Consumer Product Variant in GDSN 
Implementation Guideline 
 

  

Release 1.1, Ratified, Nov 2024

 

 



Consumer Product Variant in GDSN Implementation Guideline 

Release 1.1, Ratified, Nov 2024 © 2024 GS1 AISBL  Page 2 of 30 

Document Summary 
Document Item Current Value 

Document Name Consumer Product Variant in GDSN Implementation Guideline 

Document Date Nov 2024 

Document Version 1.1 

Document Issue  

Document Status Ratified 

Document Description   

Contributors 
Name Organisation 

Poppy Abeto Kiesse GS1 Austria 

Raquel Abrantes GS1 Portugal 

Bruno Aceto GS1 Italy 

Adel Mounir Achir GS1 France 

Mario Aguirre GS1 El Salvador 

Mirva Alatyppö GS1 Finland 

Cherise Allison Sam's Club 

Pete Alvarez GS1 Global Office 

Anette Andersson ICA Sverige AB 

Jonas Andersson Ikea 

Marija Andjelkovic Mondelez International 

Lucelena Angarita GS1 US 

Abhishek Arora General Mills, Inc. 

Pascal Aulagnet Pfizer 

Andrea Ausili GS1 Italy 

Nuno Azevedo GS1 Portugal 

Paulo Barata GS1 Global Office 

Carey Barlett Teleflex Inc. 

Helen Barlow Dairy Farmers of America 

Alison Bartlet Commport Communications Int'l Inc. 

Ronald Bartnik Procter & Gamble Co. 

Toni Baxter Juenger Procter & Gamble Co. 

Björn Bayard Bayard GmbH 

Brian Bazaral Wakefern Food Corporation 

Robert Beideman GS1 Global Office 

Dieter Beitz CSB-System SE 

Dana Benson GS1 US 

Petr Beran Albert Ceská Republika 



Consumer Product Variant in GDSN Implementation Guideline 

Release 1.1, Ratified, Nov 2024 © 2024 GS1 AISBL  Page 3 of 30 

Name Organisation 

Andree Berg GS1 Germany 

Laura Merce Bermudez GS1 UK 

Helene Bernhard Nestlé 

Robert Besford GS1 UK 

Mats Bjorkqvist GS1 Sweden 

Marc Blanchet Viagenie 

Phillip Bocci Ecolab 

Petra Bodemer dm drogerie markt GmbH & Co. KG 

Angela Bohn Johnson & Johnson 

Paul Bounaud GS1 France 

Thea Bourianne Label Insight, Inc. 

Carlo Bouw BOUWKRACHT 

Marinus Bouwman IVII GmbH, KNAPP Vision Technology Company 

Ardetha Bradley Georgia Pacific 

Laurent Braud AGENA 3000 DATA MANAGEMENT 

Elsa Braz GS1 Global Office 

Laure Breduillieard Brunet Nestlé 

Scott Brown 1WorldSync, Inc. 

Erin Brown Best Buy Co., Inc. 

Morten Buch GS1 Denmark 

Greg Buckley PepsiCo, Inc. 

Matthias Bug GS1 Germany 

Jolanda Buijs Erasmus MC 

Marie Burnay GS1 Global Office 

David Burnichon BioMérieux SA 

Margarita Bykova GS1 Russia 

Ted Calmius OPV In-Store Promotion AB 

Rose Campasano LSPediA 

Phuong Cao GS1 Germany 

Kevin Carroll Procter & Gamble Co. 

Natalia Casas Nestlé 

Robert Celeste Center for Supply Chain Studies 

Madalina Cernat GS1 Romania 

Anthony Chan GS1 Hong Kong, China 

Christine Chang Solventum (previously 3M Healthcare) 

Janet Chin GS1 Canada 

Marjolein Christiaanse GS1 Netherlands 

James Chronowski GS1 US 

Veronika Chudomelová GS1 Slovakia 

Pavla Cihlarova GS1 Czech Republic 

Aleksandra Ciric GS1 Serbia 



Consumer Product Variant in GDSN Implementation Guideline 

Release 1.1, Ratified, Nov 2024 © 2024 GS1 AISBL  Page 4 of 30 

Name Organisation 

Nicolas Collignon GS1 Global Office 

Ed Collins NielsenIQ Brandbank 

Linda Conniff Best Buy Co., Inc. 

Phil Cooper NielsenIQ Brandbank 

Luiz Costa GS1 Brasil 

Caroline Coutan Carrefour 

Benjamin Couty GS1 France 

Michael Crabb Syndigo 

Jeffrey Cree Ahold (USA) 

Laura Creekmore Syndigo 

Jay Crowley US Data Management, LLC (USDM) 

Enrique Cruz Helen of Troy 

Oscar Cruz GS1 Mexico 

Chase Cunningham Wal-Mart Stores, Inc. 

Karina Danielsson GS1 Sweden 

Dilip Daswani Qliktag Software (formally Zeebric LLC) 

Dennis De Cat GS1 Belgium & Luxembourg 

Donna Debenham Mondelez International 

Guillaume Dejaille EQUADIS SA 

Clément Delaunay Sodexo 

Sheree Delice Nestlé (US) 

Rose DeLuca Mondelez International 

Johan den Engelse Frug I Com 

Sean Dennison GS1 Ireland 

Eno Dhamo GS1 Canada 

Benjamin Dieleman @GP 

Tadashi Dobeta GS1 Japan 

Stacy Donnenwerth Kellogg Company 

Jennifer Dorbin Kellanova 

Jeanne Duckett Avery Dennison RFID 

Siobhain Duggan GS1 Ireland 

Inge Duijf SuperUnie 

Tessa Düren GS1 Netherlands 

Nordine Eddaoudi GS1 France 

Jessica Edmondson The J.M. Smucker Company 

Jonas Ekestam Pinestone AB 

Guitta El Alam EQUADIS SA 

Ahmed El Kalla GS1 Egypt 

Hussam El-Leithy GS1 US 

Sarah Ellenbogen Digiphy 

Alexis Elloso GS1 Australia 



Consumer Product Variant in GDSN Implementation Guideline 

Release 1.1, Ratified, Nov 2024 © 2024 GS1 AISBL  Page 5 of 30 

Name Organisation 

Lautaro Escudero GS1 Argentina 

Juliet Andrea Espinosa Martinez GS1 Colombia 

Bernard Faibella GS1 Global Office 

mao feng ming GS1 China 

John Fitzpatrick Syncnicity for US Department of Defense 

Menno Flantua SuperUnie 

Klaus Foerderer GS1 Germany 

Michele Francis Padayachee GS1 South Africa 

Jesper Kervin Franke GS1 Denmark 

Allison Fregans Johnson & Johnson 

Nicolas Frerejean GS1 Global Office 

Marc Gale GS1 Global Office 

Johana Garcia Logyca 

Zachary Garrison Abbott 

Stefan Gathmann GS1 Ireland 

Roel Geleijnse Unilever N.V. 

Alexander Gerasimenko Mars, Inc. 

Eric Ginsburg Sazerac Company, Inc. 

Vanessa Giulieri GS1 Italy 

Barry Glennon Sam's Club 

Gorkem Gokmenoglu GS1 Türkiye 

Nicole Golestani GS1 Canada 

Johannes Gollowitzer Mars, Inc. 

Carl Gomberg Premier Inc 

Juan Pablo Gomez Sepulveda GS1 Mexico 

Robin Goossens GS1 Belgium & Luxembourg 

Jolanta Gorniak Mondelez Europe Services GmbH 

Neil Gray GS1 UK 

Ginger Green Wal-Mart Stores, Inc. 

Amanda Greenwood Watts Water Technologies, Inc. 

Lena Grönlund GS1 Sweden 

Avni Gupta Nestlé 

János Gyuris GS1 Hungary 

David Hackbarth Procter & Gamble Co. 

Ruediger Hagedorn The Consumer Goods Forum 

Sara Halfmann Best Buy Co., Inc. 

Marie Hamerníková GS1 Czech Republic 

Carla Hamrick Coca-Cola Company (The) 

Eileen Harpell GS1 Global Office 

Katie Hasselbeck Procter & Gamble Co. 

Matthew Hays Vistex, Inc. 



Consumer Product Variant in GDSN Implementation Guideline 

Release 1.1, Ratified, Nov 2024 © 2024 GS1 AISBL  Page 6 of 30 

Name Organisation 

Andrew Hearn GS1 Global Office 

Frank Heemelaar Albert Heijn 

Sabine Helssen Nestlé 

Penny Hernandez Dean Foods Company 

Sandra Isabel Hernandez Amador GS1 Mexico 

Benjamin Herzig Descartes STEPcom GmbH 

Donna Hill Dairy Farmers of America 

Charles Hinthorne ITradeNetwork.com, Inc. 

Yvonne Hoeting Mars, Inc. 

Rob Hoffman Hershey Company (The) 

Frank Hogema GS1 Netherlands 

Zoltan Homan Cook Medical Inc. 

Michal Horák Nestlé 

Jessica Horst The J.M. Smucker Company 

Sietse Houtman GS1 Netherlands 

Ivo Hristov Coca Cola European Partners 

Jessica Hughes Wakefern Food Corporation 

Anne-Sophie Huygens GS1 Belgium & Luxembourg 

Hideki Ichihara GS1 Japan 

Tomi Ihalainen GS1 Finland 

Maria Francesca Imbrogno GS1 Italy 

Delia Claudia Ionescu METRONOM GmbH 

José Ramón Islas GS1 Mexico 

Yoshihiko Iwasaki GS1 Japan 

Wendy Jackson Boston Scientific Corporation 

Iveta Jagelková GS1 Slovakia 

Ashray Jain Wal-Mart Stores, Inc. 

Frederik Jensen GS1 Denmark 

Ed Jesus Chep 

Holger Joest Bayard GmbH 

Brendon Johnson GS1 Australia 

Jessica Johnston Kwikee, A Syndigo Company 

Patrik Jonasson GS1 Global Office 

Tom Jones Johnson & Johnson 

Peter Jönsson GS1 Sweden 

Kenneth Jørgensen GS1 Denmark 

Martin Kairu GS1 South Africa 

Choon-Ai Kaiser Nestlé 

Ethem Kamanli Migros Ticaret 

Iliada Karali GS1 Association Greece 

Tamas Kasza SAP SE 



Consumer Product Variant in GDSN Implementation Guideline 

Release 1.1, Ratified, Nov 2024 © 2024 GS1 AISBL  Page 7 of 30 

Name Organisation 

Steven Keddie GS1 Global Office 

Audrey Kelly GS1 Global Office 

Kathrin Kiesel Henkel AG. & Co. KGaA 

Pam Klein Procter & Gamble Co. 

Jean-Marc Klopfenstein Nestlé 

Phyllis Koch The Schwan Food Company 

Marc Koenig METRO Group 

Chanelle Komarasamy GS1 South Africa 

Mark Koolen Solventum 

Cihan Korucu GS1 Türkiye 

Akshay Koshti Robert Bosch GmbH 

Bojan Kovačič GS1 Slovenia 

Remco Krol GS1 Netherlands 

Alexey Krotkov GS1 Russia 

Meenu Kumari Wal-Mart Stores, Inc. 

Paul Kunkeler Nestlé Netherlands B.V. 

Kamilla Kurmanova GS1 Russia 

Michele Larson The Schwan Food Company 

Rita Laur GS1 Canada 

Jason Lavik Target Corporation 

Guillaume Ledeun GS1 France 

Heiner Lehr Syntesa ApS 

Hannu Lehtonen GS1 Finland 

José Leite Saphety Level SA 

Felipe Leonardo GS1 Brasil 

Kayla Lewis Sam's Club 

Yiyuan Li GS1 China 

Patrick Li GS1 Hong Kong, China 

Pedro Lima GS1 Portugal 

Dylan Lippincott Johnson & Johnson 

Pebbles Little Charlotte Pipe and Foundry Company 

Sean Lockhead GS1 Global Office 

Johanna Londono GRUPO EXITO 

Marina Lopes Johnson & Johnson Consumer UK Ltd. 

Burkhard Lorry atrify GmbH 

Marisa Lu GS1 Chinese Taipei 

wayne Luk GS1 Hong Kong, China 

Hans Lunenborg GS1 Netherlands 

Yan Luo GS1 China 

Juliet Luther Safeway 

Xiaojiao Lv GS1 China 



Consumer Product Variant in GDSN Implementation Guideline 

Release 1.1, Ratified, Nov 2024 © 2024 GS1 AISBL  Page 8 of 30 

Name Organisation 

Prakash Mahar Kevision 

Knut Mathisen GS1 Norway 

Vibhor Mathur Wal-Mart Stores, Inc. 

Frédéric Maurizot @GP 

Antoine Mauvoisin LVMH 

Hugh McBride Syndigo 

Sally McKinley GS1 US 

Theresa McLaughlin Mars, Inc. 

Christine McMaster Wakefern Food Corporation 

Cady McMaster Wegmans Food Markets 

Riad Mechtari GS1 Algeria 

Patrick Menzi Coop Genossenschaft 

Edward C Merrill GS1 Global Office 

Paula Metoxen Kimberly-Clark Corporation 

Sandra Michel Franciscan Missionaries Of Our Lady Health System 

Nadja Minich GS1 Global Office 

Maryam Mirza GS1 Global Office 

Ephraim Mokheseng GS1 South Africa 

Reiko Moritani GS1 Japan 

Marcus Moritz GS1 Germany 

Markus Mueller GS1 Global Office 

Elif Muftuoglu GS1 Türkiye 

Krzysztof Muszynski GS1 Poland 

Mao Nagata GS1 Japan 

Maju Nair GS1 New Zealand 

Prince Namane GS1 South Africa 

Lynn Nathe Nestlé 

Zubair Nazir GS1 Canada 

Steven Nelson Tyson 

Alice Nguyen GS1 Vietnam 

Rebecca Nichols  Wakefern Food Corporation 

Georges Nicolaos  Hospital Fondation Adolphe de Rothschild 

Louise Nordin GS1 Sweden 

Melanie Nuce GS1 US 

Katrin Nunez Descartes 

Joel Oberdieck Kwikee, A Syndigo Company 

Mark Oetlinger Syndigo 

Georgy Ogandzhanov GS1 Russia 

Yomi Oladokun GS1 Netherlands 

Staffan Olsson GS1 Sweden 

Victor Ortiz GS1 Mexico 



Consumer Product Variant in GDSN Implementation Guideline 

Release 1.1, Ratified, Nov 2024 © 2024 GS1 AISBL  Page 9 of 30 

Name Organisation 

Selcuk Övüc GS1 Germany 

Manos Papadakis GS1 Association Greece 

Zeynep Parlak GS1 Türkiye 

Sergio Pastrana GS1 Mexico 

Fernando Pereira Saphety Level SA 

Agnes Peres GS1 Germany 

Patricia Perrier Bayard GmbH 

Bijoy Peter GS1 India 

Sara Petersson GS1 Sweden 

Kira Petters REWE Group 

Elia Picelli GS1 Italy 

Bo Pincket GS1 Belgium & Luxembourg 

Patrick Ponsaerts GS1 Belgium & Luxembourg 

Cristina Popescu Metro Cash & Carry Romania SRL 

Guido Porting Bayard GmbH 

Sujitha Pothiraj Wal-Mart Stores, Inc. 

Haris Poturkovic GS1 Bosnia and Herzegovina 

Nicolette Pratt Ahold (USA) 

Christian Przybilla GS1 Germany 

Xavier Pujol Xargay GS1 Spain 

Jiangfeng Qiu GS1 China 

Priyanka Rajvanshi IPC/SUBWAY 

Eduardo Alberto Remigio Munguia GS1 Mexico 

Nicolas Resier GS1 Belgium & Luxembourg 

Alexandre Rieucau LVMH 

Sebastián Rivarola Eway 

Murray Robb GS1 Australia 

Olivar Rodén GS1 Denmark 

Pere Rosell Plajats GS1 Spain 

Fabien Rouet BioMérieux SA 

Greg Rowe GS1 Global Office 

Sylvia Rubio Alegren ICA Sverige AB 

Zbigniew Rusinek GS1 Poland 

John Ryu GS1 Global Office 

Susanta Sahu GS1 Canada 

Sofia Salcedo Logyca 

Alexander Sanchez GS1 Mexico 

Francisco Santonja EDICOM 

Roxana Saravia Bulmini GS1 Argentina 

Yuki Sato GS1 Japan 

Jan Schimmel GS1 Netherlands 



Consumer Product Variant in GDSN Implementation Guideline 

Release 1.1, Ratified, Nov 2024 © 2024 GS1 AISBL  Page 10 of 30 

Name Organisation 

Armand Schins Ahold Delhaize 

Georg Schlüter Dr. August Oetker Nahrungsmittel KG 

Tom Eric Schmidt August Storck KG 

Domenic Schneider GS1 Switzerland 

Andreas Schneider GCS Consulting GmbH 

Sophie-Mareen Scholz Dr. August Oetker Nahrungsmittel KG 

Lori Schrop GS1 Global Office 

Marco Schwarzenbach GS1 Switzerland 

Tracy Scott Wal-Mart Stores, Inc. 

Eugen Sehorz GS1 Austria 

Laurent Seroux Procter & Gamble Co. 

Felipe Serrano Sanchez GS1 Colombia 

Elizabeth Sertl GS1 US 

April Anne Sese Johnson & Johnson 

Matlou Setati GS1 South Africa 

Amnah Shaari Serunai Commerce Sdn Bhd 

Karmik Shah Kevision 

Saeed Shams Commport Communications Int'l Inc. 

Allison Sheldon Pfizer 

Julius Sieg METRO Group 

Marcel Sieira GS1 Australia 

Andri Sigurðsson GS1 Iceland 

Palma Simbari Bayer AG - Division Pharma 

Rajiv Singh Garud Technology Services Inc 

Damaris Siquiera Mars, Inc. 

Anton Smolkov Janssen Pharmaceutica NV 

Olga Soboleva GS1 Russia 

Jan Somers GS1 Belgium & Luxembourg 

Suzy Sönmez Ikea 

Karen Specht KISS Products, Inc. 

Ana Sramek Mondelez International 

Maxim Stafeev SKB Kontur 

Angelika Stahl METRO Group 

Sylvia Stein GS1 Netherlands 

Jennie Stitzinger GS1 US 

Nathan Stonewall GS1 Sweden 

Roman Strand GS1 Germany 

Reine Strömstedt ReadSoft Expert Systems 

Christa Suc GS1 UK 

Georgette Suggs Sitation, LLC. 

Diane Taillard GS1 Global Office 



Consumer Product Variant in GDSN Implementation Guideline 

Release 1.1, Ratified, Nov 2024 © 2024 GS1 AISBL  Page 11 of 30 

Name Organisation 

Emilie Tauc Carrefour 

Ben Teo GS1 Australia 

Holger Thiemann atrify GmbH 

Kate Thiruchelvam Mondelez International 

Sonya Thomas Sam's Club 

Margaret Thompson PepsiCo Beverages Canada 

Tanja Thomsen GS1 Germany 

Stephanie Tibbs Procter & Gamble Co. 

Henk-Jan Timmerman GS1 in Europe 

Pieter Timmermans Heineken 

Marianne Timmons GS1 Global Office 

Tomas Tluchor GS1 Czech Republic 

Angelina Tolbert GS1 US 

Elena Tomanovich GS1 Global Office 

Gina Tomassi PepsiCo, Inc. 

Jerry Tracey GS1 Netherlands 

Ed Treacy Produce Marketing Association (PMA) 

Alec Tubridy GS1 Australia 

Andrew Tuerk Syndigo 

Ravi Kiran Unnam Mondelez International 

Milan Vacval Koch Foods 

Jolyn van der Beek GS1 Netherlands 

K van der Meulen Bravis ziekenhuis 

Mark Van Eeghem GS1 Global Office 

Lexi Van Houten Ventura Foods, LLC 

Stephanie van Rossum GS1 Global Office 

Krisztina Vatai GS1 Hungary 

Mauricio Vazquez Colgate-Pamolive 

Melissa Veldman-Broekhuizen GS1 Netherlands 

Ricardo Verza Amaral Melo GS1 Brasil 

Micol Vialetto GS1 Italy 

Elizabeth Waldorf TraceLink 

Amber Walls GS1 US 

Chunguang Wang GS1 China 

Wenyu Wang GS1 China 

Yi Wang GS1 China 

Lei Wang GS1 China 

JIAYI WANG GS1 China 

Di Wang GS1 China 

Kathy Welch Wegmans Food Markets 

Jens Weller Salsify 



Consumer Product Variant in GDSN Implementation Guideline 

Release 1.1, Ratified, Nov 2024 © 2024 GS1 AISBL  Page 12 of 30 

Name Organisation 

Barbara Wendelin GS1 Austria 

Andy Westfa GS1 Netherlands 

Robin Widberg GS1 Sweden 

Tasha Wiehe GS1 Global Office 

Alison Willis. Wal-Mart Stores, Inc 

Cornelia Willutzki GS1 Switzerland 

Elizabeth Wilson Kellogg Company 

Connie Wong GS1 Canada 

George Wright IV Product Identification & Processing Systems 

Dagan Xavier Label Insight, Inc. 

Huang Xin GS1 China 

Yukiko Yamashita DENSO WAVE Incorporated 

Ruoyun Yan GS1 China 

Yingxi Yang GS1 China 

Belle Yang GS1 Chinese Taipei 

Marcel Yska Ahold Delhaize 

Shi Yu Beijing REN JU ZHI HUI Technology Co. Ltd. 

Ying YU GS1 China 

Daniel Zabalet Commport Communications Int'l Inc. 

Peter Zaepfel Mondelez International 

Christian Zaeske METRO Group 

Victor Zhang GS1 China 

Ying Zhang GS1 China 

Bo Zhou GS1 China 

 

Log of Changes 
Release Date of Change Changed By Summary of Change 

1.0 Jun 2018 Greg Rowe / Eric Kauz Initial publication based upon WR 17-226 

1.1 Nov 2024 Bernard Faibella WR 24-169 Chapter 3.1, mark attributes below 
as being deprecated in GDSN release 3.1.27 May 
2024): 
 - productionVariantDescription  
 - productionVariantEffectiveDateTime  
 - productionVariantDiscontinuedDateTime  
 - productionVariantCancelledDateTime 
Chapter 3.3.1, correct ingredientSequence 
values. 
Chapter 3.3.1 to 3.3.9, correct value for 
isTradeItemAConsumerUnit and 
isTradeItemABaseUnit to ‘true’ instead of ‘TRUE’; 
correct date format. 
Chapter 3.3.7, update the new 
tradeItemMarketingMessage 
Delete Chapter 4 Concurrent (To be documented) 



Consumer Product Variant in GDSN Implementation Guideline 

Release 1.1, Ratified, Nov 2024 © 2024 GS1 AISBL  Page 13 of 30 

Disclaimer 
GS1 seeks to minimise barriers to the adoption of its standards and guidelines by making the intellectual property required 
to implement them available, to the greatest extent possible, on a royalty-free basis, or when necessary, under a RAND 
licence. Such royalty-free and RAND licences are provided pursuant to the GS1 IP Policy (available 
here: https://www.gs1.org/standards/ip), which governs the work of work group participants who contribute to drafting 
standards and guidelines, including this document. In addition to licences, the GS1 IP Policy provides various benefits and 
obligations that apply to all implementers of GS1 standards and guidelines, and all implementations of GS1 standards are 
subject to those terms. 

Nevertheless, please note the possibility that an implementation of one or more features of this standard or guideline may 
be the subject of a patent or other intellectual property right that is not covered by the licences granted pursuant to the IP 
Policy. In addition, the licences granted under the IP Policy do not include the IP rights or claims of third parties who were 
not participants in the corresponding standard development work group. 

Accordingly, GS1 recommends that any person or organisation developing an implementation of this standard or guideline 
should determine whether any patents or other intellectual property may encompass such implementation, and whether a 
licence under a patent or other IP right is needed. The implementer should determine the potential need for licensing in 
view of the details of the specific implementation being designed in consultation with that party's patent counsel. 

The official versions of all GS1 standards and guidelines are provided as PDF files on GS1's online reference directory 
(https://ref.gs1.org) (the "GS1 Reference"). Any other representations of standards or guidelines in any other format (e.g., 
web pages) are provided for convenience and descriptive purposes only, and in the event of a conflict, the GS1 Reference 
document shall govern. 

THIS DOCUMENT IS PROVIDED “AS IS” WITH NO WARRANTIES WHATSOEVER, EXPRESS OR IMPLIED, INCLUDING ANY 
WARRANTY OF MERCHANTABILITY, NONINFRINGEMENT, FITNESS FOR PARTICULAR PURPOSE, ACCURACY OR 
COMPLETENESS, OR ANY WARRANTY OTHERWISE ARISING OUT OF THIS DOCUMENT. GS1 disclaims all liability for any 
damages arising from any use or misuse of this document, whether special, indirect, consequential, or compensatory 
damages, and including liability for infringement of any intellectual property rights, relating to use of information in or 
reliance upon this document. 

GS1 makes no commitment to update the information contained herein, and retains the right to make changes to this 
document at any time, without notice. GS1® and the GS1 logo are registered trademarks of GS1 AISBL. 

https://www.gs1.org/standards/ip
https://ref.gs1.org/
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1 Executive Summary 
Today’s Omni-channel consumers want a consistent experience, no matter how or where they shop. 
They also expect accurate and more detailed information about the things they buy online. What 
was a simple visit to a local store—searching and comparing products on the shelf in the “real” 
world—now typically includes a trip to a digital shelf, which often lacks the accurate product 
information needed for consumers to make informed purchasing decisions. At the same time, 
regulators are demanding that industry make product information transparent, robust and available. 

2 Introduction 

2.1 Purpose of this Document 

2.1.1 Purpose 
Today’s consumer wants a consistent experience, no matter how or where they shop. For industry, 
this means harmonizing product information on the physical and digital shelves. 

To help meet the need for improved consumer-facing information industry came together to align 
around the facilitation of data exchange for Consumer Product Variant information through the 
Global Data Synchronisation Network (GDSN). 

Consumer Product Variant identifies product variations that are considered insignificant to supply 
chain business processes, but that may be important to consumers. While these product changes 
and variations do not require a new GTIN, they are critical to harmonisation of the physical and 
digital shelf and full transparency.  

Industry came together in a phased approach and defined Consumer Product Variant and associated 
attributes of Consumer Product Variant. The Consumer Product Variant is defined in the GS1 
General Specification and associated attributes are defined in the Global Data Dictionary. 

This Implementation Guide is aimed at providing guidance data exchange for Consumer Product 
Variant information through the Global Data Synchronisation Network (GDSN). While sharing 
Consumer Product Variant information is not specific to any one data exchange mechanism, GDSN is 
critical to a majority of GS1 constituents. Support of Consumer Product Variant in the Global Data 
Synchronisation Network is essential for those constituents. 

"Examples of minor changes not requiring a GTIN change in this document are only for 
representation of the solution. When determining if a product change requires a GTIN change, brand 
owners should consult the GTIN Management Rules first." 

3 Implementation Guidance for Transitional Consumer 
Product Variants Business Process Change  
Consumer Product Variant identifies product variations that are considered insignificant to supply 
chain business processes, but that may be important to consumers. While these product changes 
and variations do not require a new GTIN, they are critical to harmonisation of the physical and 
digital shelf and full transparency. 

Transitional Consumer Product Variants are CPVs that may exist simultaneously within the supply 
chain for a limited period and represent the transition of certain properties of the item to another, 
for example minor artwork changes that replace the artwork on the older item. It is assumed that 
Transitional Consumer Product Variants are serial in nature, which is to say that in the network 
there will only be a single instance of data sent for the item and the new variant will over-write the 
existing (although the recipient can keep multiple records). 

 Note: The GTIN Management Rules provide all guidance regarding when consumer product 
variants of a trade item can be created. 

http://www.gs1.org/1/gtinrules
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3.1 CPV Related Attributes 
The following attributes are used to describe and manage a consumer product variant for a trade 
item. 

□ consumerProductVariantDescription – Best practice to populate. 
(previously named productionVariantDescription till May 2024) 

□ consumerProductVariantStartEffectiveDateTime – required to populate for all CPVs but not 
on the Primary version. 
(previously named productionVariantEffectiveDateTime till May 2024) 

□ consumerProductVariantReasonCode – Required when there is a CPV being sent. 

□ consumerProductVariantIdentification – Required when there is a CPV being sent. 

□ consumerProductVariantEndEffectiveDateTime – Optional, if you have a time bound 
promotion, you could use this on the current variant record, not the Primary Version 

The following CPV attributes are not applicable to transitional CPVs and thus should not be sent: 

□ consumerProductVariantDiscontinuedDateTime – Not applicable to Transitional CPVs. 
(previously named productionVariantDiscontinuedDateTime till May 2024) 

□ consumerProductVariantCancelledDateTime – Not applicable to Transitional CPVs. 
(previously named productionVariantCancelledDateTime till May 2024) 

3.1.1 Reason Codes & Definitions 
The following are reason codes for the creation of a consumer product variant. These codes are 
passed in the consumerProductVariantReasonCode attribute. 

Scenario Definition and Example 

ADD_ADDITIONAL_LANGUAGE Used to identify the addition of one or more 
languages to the product’s primary language. 

REMOVE_ADDITIONAL_LANGUAGE Used to identify the removal of one or more 
languages from the product’s primary language. 

ADDITIONAL_DECLARED_NET_CONTENT_UOM Used to identify an additional net content to 
provide an additional expression of the same net 
content.  

MARKETING_DECLARATIONS Used to identify a marketing declaration such as 
“Improved Scent” and “Lasts 2x longer”… which 
are designed to impact consumer decisions. 

MINOR_ARTWORK_CHANGES Used to identify an artwork change to the package 
artwork to promote or market the product. 

MINOR_FORMULATION_CHANGE Used to identify a small change of formulation 
(example: a change to a type of oil that does not 
impact allergen claims…but may impact consumer 
decisions or online information). 

PACKAGING_WITH_MINOR_IMPACT Used to identify a change to the dimensions (H W 
D) of a product that is less than 20%. Changing 
packaging dimensions less than 20% may still 
have an impact on consumer decision in certain 
product categories. 

PRIMARY_VERSION Status on a CPV to notify recipient that a CPV is no 
longer active and that a previous CPV should now 
be used to provide information on a product. 

PRODUCED_IN_DIFFERENT_LOCATIONS Used to identify when a country of origin must be 
distinguished and declared, but a new GTIN is not 
required (apparel), CPV allows for that sharing. 
Likely to impact consumer decisions in many 
product categories. 
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PRODUCT_NAME_AND_DESCRIPTION Used to identify a change in name or description of 
a product (example: from “Spicy” potato chips to 
“Bold and Spicy”). Such a change may impact 
consumer decisions or online information. 

RECONFIGURATION_OF_CONSUMER_PACK Used to identify a change in the configuration of a 
package, for example from a “sports top” to a twist 
off cap. This could impact consumer decisions or 
online information. 

REMOVAL_OF_ADDITIONAL_DECLARED_CONTENT_UOM Used to identify the removal of an additional net 
content expression.  

TIME_CRITICAL_PROMOTION Used to identify a seasonal/time critical 
artwork/marketing declaration. 

VINTAGE Particularly used for high-volume/sell through wine 
who’s quality/price is not distinguishable by 
vintage but that contains a year on the bottle (as 
this year may impact a consumer decision). 
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3.2 Transitional CPV Use Case 
Use Case 
Name 

Transitional CPV for Time Critical Promotion 

Use Case 
Description 

The process of sending a Transitional Consumer Product Variant for any 
reason code.  

Actors (Goal) Supplier, data pools, recipient (which could but not always the recipient) 
& consumer 

Performance 
Goals 

Supplier - Give recipient differentiated information so they can get it 
front of the consumer. Keeping pace with the physical product flow.  

Recipient – display the most timely and most accurate attributes (image 
& content) 

Consumer – consumer satisfaction of their purchase 

Preconditions Supplier has made decision to change the product  

Scenario Step 
# 

Actor Activity Step 

1 Supplier Decide when to make changes to their master 
data 

Gather data elements that need to change based 
on CPV Reason Code. Note: Link to Excel 
spreadsheet will be uploaded once we conclude 
this work and have a location to post the 
spreadsheet) 

Create CPV attribute(s) i.e. CPV identification, 
reason code, start date, consumer product 
variant description 

2 Supplier Decides when to send information, then send 
information in Catalogue Item Notification 
Message. 

3 Data Pool Based on current publications, data pools 
distribute data (Source DP and Recipient DP)  

4 Recipient • Receives trade item and realizes that the item 
is consumer product variant of previously 
received trade item. 

• Identifies reason code(s) and attributes that 
were changed 

• Initiates different workflows based on new 
information (i.e. webpage and EDI)  

• Reviews current CPV before replacement 
• May decide to store multiple versions 

5 Consumer Gains visibility to updated data. 
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Guidance 1 Both the recipient & supplier may want to show a transitional 
disclaimer about the product on the webpage. 

2 A recipient may store multiple versions at same time. 

3 For suppliers the best practice is to batch & control their 
product variant information (it is then up to the recipient on 
when and if they want to update online info for the consumer 
once they receive the batched update). 

The supplier needs to decide when to convey a change that 
would be important to the consumer and when they want the 
recipient to pay attention to the change. 

4 If the end effective date for a CPV is reached there should be 
a new CPV to replace it or the current CPV will be considered 
the current. 

5 There is no need to create a CPV when the physical item has 
not changed and you are changing data about an image. 
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3.3 Sample Data Per Reason Code 
Note: It is assumed for transitional consumer product variants that the data related to the new CPV 
will replace the data in the previous version of the item. The only suggested additional data for 
sending the transitional CPV will be consumerProductVariantDescription, 
consumerProductVariantStartEffectiveDateTime, consumerProductVariantReasonCode, 
consumerProductVariantIdentification. 

Please note, in the examples below we included data that was pertinent to the example. The 
expectation is that the supplier will be re-publishing the item with all attributes previously sent to 
the recipient that are still relevant to the trade item as well as any additional ones that are relevant 
to the specific CPV. 

3.3.1 Transitional CPV for Minor Formulation Change 

 
A supplier is changing a baby food product’s ingredient to replace corn syrup with high fructose 
syrup. Updated product to replace the earlier version with corn syrup. 

Attribute Trade Item v0 Trade Item V1 

GTIN 12345678767172 12345678767172 
isTradeItemAConsumerUnit true true 
informationProvider 1234567890128 1234567890128 
brandOwner 1234567890128 1234567890128 
lastChangeDateTime 2014-01-01T00:00:00 2018-01-30T00:00:00 
effectiveDateTime 2014-01-01T00:00:00 2018-01-30T00:00:00 
publicationDateTime 2014-01-01T00:00:00 2014-01-01T00:00:00 
manufacturerOfTradeItem 1234567890135 1234567890135 
isTradeItemABaseUnit true true 
gpcCategoryCode 10000575 10000575 
tradeItemUnitDescriptor BASE_UNIT_OR_EACH BASE_UNIT_OR_EACH 
referencedFileTypeCode PRODUCT_LABEL_IMAGE PRODUCT_LABEL_IMAGE 

uniformResourceIdentifier www.abc1.com/baby_food/123456
78767172 

www.abc1.com/baby_food/12345678
767172_123 

ingredientSequence 01 01 
ingredientName Wheat Wheat 
ingredientSequence 02 02 
ingredientName Palm Oil Olive Oil 
ingredientSequence 03 03 
ingredientName Water Water 
ingredientStatement Squash, corn syrup, water Squash, high fructose syrup, water 
consumerProductVariantDescription  Changed from corn syrup to high 

fructose syrup. 
consumerProductVariantStartEffectiveDate
Time 

 2018-02-22T00:00:00 

consumerProductVariantReasonCode  MINOR_FORMULATION_CHANGE 
consumerProductVariantIdentification  123 
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3.3.2 Transitional CPV for Reconfiguration of Consumer Pack 

 
A supplier is changing a water product to replace the regular plastic cap with a sport cap. Minimal 
changes to the size of the packaging within the GTIN Management Rules. Updated product to 
replace the earlier version. 

Attribute Trade Item v0 Trade Item V1 

GTIN 12345678767172 12345678767172 
isTradeItemAConsumerUnit true true 
informationProvider 1234567890128 1234567890128 
brandOwner 1234567890128 1234567890128 
lastChangeDateTime 2014-01-01T00:00:00 2018-01-30T00:00:00 
effectiveDateTime 2014-01-01T00:00:00 2018-01-30T00:00:00 
publicationDateTime 2014-01-01T00:00:00 2014-01-01T00:00:00 
manufacturerOfTradeItem 1234567890135 1234567890135 
isTradeItemABaseUnit true true 
gpcCategoryCode 10000232 10000232 
tradeItemUnitDescriptor BASE_UNIT_OR_EACH BASE_UNIT_OR_EACH 
referencedFileTypeCode PRODUCT_LABEL_IMAGE PRODUCT_LABEL_IMAGE 
uniformResourceIdentifier www.abc1.com/drinkos/123456787

67172 
www.abc1.com/drinkos/1234567876
7172_126 

depth 10 CMT 10 CMT 
width 5 CMT 5 CMT 
height 15 CMT 15.5 CMT 
labelDescription Water Water with New Easy to Drink Sports 

Cap. 
packagingDepth 10 CMT 10 CMT 
packagingWidth 5 CMT 5 CMT 
packagingHeight 15 CMT 15.5 CMT 
tradeItemFeatureBenefit  Sport Cap  
consumerProductVariantDescription  Added New Sport Cap. Updated 

product image. 
consumerProductVariantStartEffectiveDate
Time 

 2018-02-21T00:00:00 

consumerProductVariantReasonCode  RECONFIGURATION_OF_CONSUMER
_PACK 

consumerProductVariantIdentification  126 
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3.3.3 Transitional CPV for Additional Declared Net Content 

 
A supplier is changing a beverage product to add an additional net content representing portions. 
Updated product to replace the earlier version. 

Attribute Trade Item v0 Trade Item V1 

GTIN 12345678767172 12345678767172 
isTradeItemAConsumerUnit true true 
informationProvider 1234567890128 1234567890128 
brandOwner 1234567890128 1234567890128 
lastChangeDateTime 2014-01-01T00:00:00 2018-01-30T00:00:00 
effectiveDateTime 2014-01-01T00:00:00 2018-01-30T00:00:00 
publicationDateTime 2014-01-01T00:00:00 2014-01-01T00:00:00 
manufacturerOfTradeItem 1234567890135 1234567890135 
isTradeItemABaseUnit true true 
gpcCategoryCode 10000264 10000264 
tradeItemUnitDescriptor BASE_UNIT_OR_EACH BASE_UNIT_OR_EACH 
referencedFileTypeCode PRODUCT_LABEL_IMAGE PRODUCT_LABEL_IMAGE 
uniformResourceIdentifier www.abc1.com/drinkos/123456787

67172 
www.abc1.com/drinkos/1234567876
7172_127 

netContent 320 GRM 320 GRM 
netContent (iteration 2)  11.29 ONZ 
netContentStatement Contains 320 grams Contains 320 grams or 11.29oz 
consumerProductVariantDescription  Added additional net content and net 

content statement information for 
portions. Updated product image. 

consumerProductVariantStartEffectiveDate
Time 

 2018-02-08T00:00:00 

consumerProductVariantReasonCode  ADDITIONAL_DECLARED_NET_CONT
ENT_UOM 

consumerProductVariantIdentification  127 
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3.3.4 Transitional CPV for Add Additional Language 

 
A supplier is changing a food product to add an additional language on the packaging for label 
description and allergen statement. Updated product to replace the earlier version. 

Attribute Trade Item v0 Trade Item V1 

GTIN 12345678767172 12345678767172 
isTradeItemAConsumerUnit true true 
informationProvider 1234567890128 1234567890128 
brandOwner 1234567890128 1234567890128 
lastChangeDateTime 2014-01-01T00:00:00 2018-01-30T00:00:00 
effectiveDateTime 2014-01-01T00:00:00 2018-01-30T00:00:00 
publicationDateTime 2014-01-01T00:00:00 2014-01-01T00:00:00 
manufacturerOfTradeItem 1234567890135 1234567890135 
isTradeItemABaseUnit true true 
gpcCategoryCode 10000270 10000270 
tradeItemUnitDescriptor BASE_UNIT_OR_EACH BASE_UNIT_OR_EACH 
referencedFileTypeCode PRODUCT_LABEL_IMAGE PRODUCT_LABEL_IMAGE 
uniformResourceIdentifier www.abc1.com/peas/12345678767

172 
www.abc1.com/peas/123456787671
72_128 

allergenStatement Contains Citrus Products <en> Contains Citrus Products <en> 
allergenStatement (iteration 2)  Contient des Agrumes <fr> 
labelDescription Peas <en> Peas <en> 
labelDescription (iteration 2)  Pois <fr> 
consumerProductVariantDescription  Added French Language to Label 

Description and allergen statement. 
Updated product image. 

consumerProductVariantStartEffectiveDate
Time 

 2018-02-09T00:00:00 

consumerProductVariantReasonCode  ADD_REMOVE_ADDITIONAL_LANGU
AGE 

consumerProductVariantIdentification  128 
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3.3.5 Transitional CPV for Time Critical Promotion 

 
Supplier replaces existing trade item with a Christmas variety with stars and different package 
colour. There are no ingredient changes besides the replacement of stars and different colour 
package. As a result, the colour on the packaging changes as well as the addition of stars.  

Attribute Trade Item v0 Trade Item V1 

GTIN 12345678768172 12345678787172 
isTradeItemAConsumerUnit true true 
informationProvider 1234567890128 1234567890128 
brandOwner 1234567890128 1234567890128 
lastChangeDateTime 2014-01-01T00:00:00 2018-01-30T00:00:00 
effectiveDateTime 2014-01-01T00:00:00 2018-01-30T00:00:00 
publicationDateTime 2014-01-01T00:00:00 2014-01-01T00:00:00 
manufacturerOfTradeItem 1234567890135 1234567890135 
isTradeItemABaseUnit true true 
gpcCategoryCode 10000160 10000160 
tradeItemUnitDescriptor BASE_UNIT_OR_EACH BASE_UNIT_OR_EACH 
referencedFileTypeCode PRODUCT_LABEL_IMAGE PRODUCT_LABEL_IMAGE 
uniformResourceIdentifier www.abc1.com/crackers/12345678

768172 
www.abc1.com/crackers/123456787
68172_129 

labelDescription Best crackers Best crackers with stars and green 
and blue colour package. Limited 
edition. 

targetOccasionOrTheme  Christmas Holiday 
seasonParameterCode  CHRISTMAS 
tradeItemMarketingMessage A tasty cracker for the whole 

family. 
A tasty cracker for the whole family 
now with Christmas stars and colours 
for your Holiday celebrations. 

consumerProductVariantDescription  Update of label Description, target 
Occasion, season and trade item 
marketing message for Christmas 
Season Promotion.  

consumerProductVariantStartEffectiveDate
Time 

 2018-11-30T00:00:00 

consumerProductVariantReasonCode  TIME_CRITICAL_PROMOTION 
consumerProductVariantIdentification  129 

 Note: The supplier should republish the Primary Version CPV once the end effective date is 
reached on a promotional/seasonal CPV (a CPV with a reason code of promotion/seasonal).  

 Note: CPV end effective date should be used for promotional and seasonal CPVs only. 

 Note: If you go from 1 to 3 to 1 again, you can reuse the first CPV identifier. If you send 1 
again it must be aligned to the CPV data in the original CPV (1). This is an issue for 
promotional. 
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3.3.6 Transitional CPV for Production in Different Location 

 
A supplier is changing the location where the product is being manufactured resulting in changes to 
the country of origin and country of origin statement. The new version replaces the earlier version. 

Attribute Trade Item v0 Trade Item V1 

GTIN 12345678767172 12345678767172 
isTradeItemAConsumerUnit true true 
informationProvider 1234567890128 1234567890128 
brandOwner 1234567890128 1234567890128 
lastChangeDateTime 2014-01-01T00:00:00 2018-01-30T00:00:00 
effectiveDateTime 2014-01-01T00:00:00 2018-01-30T00:00:00 
publicationDateTime 2014-01-01T00:00:00 2014-01-01T00:00:00 
isTradeItemABaseUnit true true 
gpcCategoryCode 10000286 10000286 
tradeItemUnitDescriptor BASE_UNIT_OR_EACH BASE_UNIT_OR_EACH 
manufacturerOfTradeItem 1234567890135 1234567890135 
referencedFileTypeCode PRODUCT_LABEL_IMAGE PRODUCT_LABEL_IMAGE 
uniformResourceIdentifier www.abc1.com/crackers/12345678

767172 
www.abc1.com/crackers/123456787
67172_132 

countryOfOrigin 250 724 
countryOfOriginStatement Made in France Made in Belgium  
consumerProductVariantDescription  Changed country of origin to 

Belgium and manufacturer GLN. 
Updated product image. 

consumerProductVariantStartEffectiveDate
Time 

 2018-02-22T00:00:00 

consumerProductVariantReasonCode  PRODUCED_IN_DIFFERENT_LOCATI
ONS 

consumerProductVariantIdentification  132 
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3.3.7 Transitional CPV for Marketing Declaration Change 

 
A supplier is changing the label and marketing message to highlight improved flavour. The new 
version replaces the earlier version.  

Attribute Trade Item v0 Trade Item V1 

GTIN 12345678768172 12345678787172 
isTradeItemAConsumerUnit true true 
informationProvider 1234567890128 1234567890128 
brandOwner 1234567890128 1234567890128 
lastChangeDateTime 2014-01-01T00:00:00 2018-01-30T00:00:00 
effectiveDateTime 2014-01-01T00:00:00 2018-01-30T00:00:00 
publicationDateTime 2014-01-01T00:00:00 2014-01-01T00:00:00 
manufacturerOfTradeItem 1234567890135 1234567890135 
isTradeItemABaseUnit true true 
gpcCategoryCode 10000286 10000286 
tradeItemUnitDescriptor BASE_UNIT_OR_EACH BASE_UNIT_OR_EACH 
referencedFileTypeCode PRODUCT_LABEL_IMAGE PRODUCT_LABEL_IMAGE 
uniformResourceIdentifier www.abc1.com/weatoes/12345678

768172 
www.abc1.com/weatoes/123456787
68172_131 

labelDescription Green Peas Green Peas. Now with improved 
flavour. 

tradeItemMarketingMessage A nutritious bio product that is 
healthy for the whole family. 

A nutritious bio product that is 
healthy for the whole family now 
with improved flavour. 

consumerProductVariantDescription  Update of label Description and trade 
item marketing message for 
improved flavour. Updated product 
image. 

consumerProductVariantStartEffectiveDate
Time 

 2018-11-30T00:00:00 

consumerProductVariantReasonCode  MARKETING_DECLARATIONS 
consumerProductVariantIdentification  131 
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3.3.8 Transitional CPV for Vintage 

 
The supplier is updating the vintage of a trade item. No other changes are made to the item. The 
new vintage replaces the old vintage. 

Attribute Trade Item v0 Trade Item V1 

GTIN 12345678767172 12345678767172 
isTradeItemAConsumerUnit true true 
informationProvider 1234567890128 1234567890128 
brandOwner 1234567890128 1234567890128 
lastChangeDateTime 2014-01-01T00:00:00 2018-01-30T00:00:00 
effectiveDateTime 2014-01-01T00:00:00 2018-01-30T00:00:00 
publicationDateTime 2014-01-01T00:00:00 2014-01-01T00:00:00 
manufacturerOfTradeItem 1234567890135 1234567890135 
isTradeItemABaseUnit true true 
gpcCategoryCode 10000276 10000276 
tradeItemUnitDescriptor BASE_UNIT_OR_EACH BASE_UNIT_OR_EACH 
referencedFileTypeCode PRODUCT_LABEL_IMAGE PRODUCT_LABEL_IMAGE 
uniformResourceIdentifier www.abc1.com/12345678767172 www.abc1.com/12345678767172_1

30 
vintage 2016 2017 
consumerProductVariantDescription  Update of vintage year. Updated 

product image. 
consumerProductVariantStartEffectiveDate
Time 

 2018-03-14T00:00:00 

consumerProductVariantReasonCode  VINTAGE 
consumerProductVariantIdentification  130 
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3.3.9 Return to Primary 
Example 1 

After creating a transitional consumer product variant for a trade item (v1), the supplier reverts to the original version of the trade item (before the variant) by 
creating a new CPV (v2). This example assumes that there are no other changes to from version 1 to version 2 besides reverting back to the original version data 
(v0). 
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Example 2 

A previous consumer product variant existed in the network. A new consumer product variant is created for the holiday season. After the holiday, the supplier 
reverts the data to match the previously shared consumer product variant, not the initial item. The assumption is that CPV 128 is now the primary. 

Note: if reverting to a CPV that was never set as primary, that is a new CPV since the recipient may not have backed up a previous version. 
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4 Glossary 
Term Definition 

Primary Version Consumer Product 
Variant 

The primary version consumer product variant is the consumer product variant 
which contains the baseline information for the trade item and is deemed as the 
consumer product variant that will be reverted to if all other variants have 
expired. 

Concurrent Consumer Product 
Variant 

CPVs that can exist simultaneously in the supply chain. One example is different 
production facilities. 

Consumer-facing Product 
Information 

Consumer-facing product information is any information that is used by the end 
consumer to make decisions related to purchasing or use. In the scope of CPV, 
this is limited to information that would normally be found on the package or 
other means such as web site. 

Transitional Consumer Product 
Variant 

CPVs that may exist simultaneously within the supply chain for a limited period 
and represent the transition of certain properties of the item to another for 
example minor artwork changes that replace the artwork on the older item.  

Consumer Product Variant This element string may be used to distinguish one variant of a retail consumer 
trade item from another if the change does not require the allocation of a 
different Global Trade Item Number (per the GTIN Management Standard), but 
communication between trading partners is required to support consumers. The 
brand owner is responsible for assigning the consumer product variant. 
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